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•Product Constituent List
•Product Constituent Quantities

•Product Health Effects

Communicating Harm



guiding principles

•Reduce the Disease and Death Associated with Tobacco

•“Understandable and Not Misleading to a Layperson”

•Be Careful of Unintended Consequences



•-Complexity of the Information
• Information is not easily delivered through a 30 or 60-second ad;
• Information without specificity and context is rarely useful to a consumer

•-Broad Product Landscape
• Numerous products, brands, and subbrands
• Unknown constituent profiles

•-Unintended Consequences
• Increase confusion and misperceptions
• Messages vary by smoking status

Challenges for Product Public Education





• Making the assumption that providing information without specificity and 
context will prompt better choices is unfounded;

• Making recommendations for product use without scientific information can be 
dangerous;
• In the case of a vaping product,

» What product?
» What solution?
» What safety info?

• Communicating information which can only be fully understood by better 
educated individuals can serve to exacerbate disparities; and

• Regulatory Pathways are currently available
• Manufacturers can apply for MRTP status
• MRTP approval can facilitate specific messaging related to claims of risk 

reduction

Issues for Consideration



Questions?

Thank you
dvallone@truthinitiative.org
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