





2008 Advertising Rates Update Magazine

Net Color Rates

Display Rates 1x
Full-Page $2,032
1/2-Page $1,675
1/3-Page $1,254
1/4-Page $810
1/6-Page $595
1/8-Page $495
Cover Rates X
Outside Back 52,576
Inside Front $2,264
Inside Back $2,264

Outsert Rates

JAN/FEB 2008 [Issue 1]
Feature Topic: Food Regulation
Space Reservation: November 16
Materials Due Date: November 27

MAR/APR 2008 [Issue 2]
Feature Topic: Antibiotics
Space Reservation: January 18
Materials Due Date: January 25

MAY/JUN 2008 [Issue 3]
Feature Topic: Medical Devices
Space Reservation: March 14
Materials Due Date: March 24

15% agency discount accepted.

Update is published six times per year.

3% 6X
$1,932 $1,728
$1,590 $1,424
$1,148 $1,101
$770 $685
$570 $525
$450 $395

3X 6X
$2,448 $2,192
$2,152 $2,068
$2,152 $2,068

Mechanical specifications and rates provided upon request.
Please contact your sales representative.

All outserts are furnished by advertiser.

2008 Deadlines and Featured Issue Topics

JUL/AUG 2008 [Issue 4]
Feature Topic: Reimbursement
Space Reservation: May 16
Materials Due Date: May 23

SEP/OCT 2008 [Issue 5]
Feature Topic: Personalized Medicine
Space Reservation: July 18
Materials Due Date: July 25

NOV/DEC 2008 [Issue 6]
Feature Topic: Dietary Supplements
Space Reservation: September 19
Materials Due Date: September 26



Advertising Specifications Ad Sizes and Dimensions

Full Page Bleed Full Page (non-bleed) 1/2-Page Horizontal
8.75"x 11.25" 7.5"x 10" 7.5"x5"
1/2-Page Vertical L.L|| 1/3-Page Vertical 1/3-Page Square
3.75"x 10" 2.5"x 10" @ 5"x 5"
1/4-Page 1/6-Page 1/8-Page

3.75"x25"

EH 3.75"x5 E 25"%x5"
=54

Publication Trim Size: 8.5"x 11"

File Requirements Electronic File Requirements

» Please supply only TIFF, EPS, or PDF printready files. YGS does not accept
film or any native application file formats (Quark, MS Word, PageMaker, etc.).

» TIFF images should be 100%, 300 dpi min. for halftones, 1200 dpi for line art.

» EPS files should be 100%, 300 dpi min. All fonts must be outlined and all
images must be provided even if they are embedded in the file.

» PDF files must be submitted 300 DPI or better and all fonts must be embedded.

» Media Accepted: 100 mb zip disks, CDs, DVDs, and digital files submitted via
FTP. Submitted media will not be returned unless requested.

FTP Submittal

To expedite the art submission process, please use our printer’s FTP site.
To access the FTP site, we recommend using an FTP client application such as
Fetch (Mac), CuteFTP, and FTP Voyager (Windows).

York’s login information:

host: ftp.ygsc.com

username: fdliftp

password: fdli

(please note that login is case sensitive)

Place files for upload in the To_YPS folder

Please notify Cathy Scolieri at cms@fdli.org with the filename and
the-date of uplead.

All advertisements are subject to the approval of the Publisher.

Advertiser indemnifies the Food and Drug Law Institute (FDLI)-against losses or liabilities arising from-any
advertising. FDLIassumes no liability whatsoever, except to the extent of a one time paid-advertisement

of the same specification, in the next or similar publication, if any proven or admitted errors or omissions
have occurred. Payment is due upon receipt of the invoice. Interest shall be charged at 2% per month
compounded toyield 26.82% per year on overdue accounts. A charge of $30.00 will be levied against all
returned checks. Revisions to previously submitted ad copy are subject to additional charges. In the event
of a contract cancellation, the advertiser/or agency agrees to repay FDLI any discounts granted for multiple
insertions less-any discount applicable for the number of insertions completed in the contract. All
cancellations must be received in writing prior to the advertising space reservation deadline. All premium
positions are noncancelable.

— ..,

To Advertise Contact:

Cathy Scolieri,

Meetings & Advertising Manager
Food and Drug Law Institute

p: (800) 956-6293 | (202) 222-0906
fi (202) 222-0927

e: cms@fdli.org

Mailing and Shipping Instructions
Contracts, Insertion Orders,
Printing Materials: Mail to:

Update Magazine, c/o

Food and Drug Law Institute
1155 15th Street, NW, Suite 800
Washington, DC 20005

Attn: Cathy Scolieri

Fax insertion orders to: (202) 222-0927
Email: cms@fdli.org

Prices are net of agency commission.
Ads may also appear in an online
version of the publication(s).

Purchase Update Articles
Individual Update articles (in pdf
format) can be purchased at $25 each.

[tem #PDFUPDATE

*Please contact Customer Service at
(800) 956-6293 or (202) 371-1420.
email: comments@fdli.org

The Food and Drug Law Institute
1155 15th Street, NW, Suite 800
Washington, DC 20005

p: (800) 956-6293 | (202) 371-1420
f: (202) 371-0649

www.fdli.org

FDLI
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2008 Advertising Agreement Update Magazine

CONTACT INFORMATION

Company Name

Contact Person

Contact Title

Address

City/State/ZIP

Phone (__) Fax ()

E-mail Address

Agency Name

Contact Person

Contact Title

Address

City/State/ZIP

Phone (__) Fax ()

E-mail Address

INSERTION ORDER

O July | August
U September | October
U November | December

U January | February
O March | April
O May | June

* Materials received after due date will not be accepted. Please refer to the
Update 2008 Media Kit for material due dates.

Direct all advertising materials, inquiries and payments to:

Update Magazine, c/o

Food and Drug Law Institute
1155 15th Street, N.W,, Suite 800
Washington, DC 20005

FDLI Attn: Cathy Scolieri

p: (202) 222-0906 f: (202) 222-0927 e: cms@fdli.org

Each advertiser will receive a complimentary copy of the issue(s) in which it

advertises. Additional Update copies are available upon request.

AGREEMENT & SIGNATURE

ADVERTISEMENT INFORMATION

Please select an advertisement size
from the following list. For a complete
list of prices and dimensions, please
refer to the Update 2008 Media Kit.

Full-Page Bleed
Full-Page (non-bleed)
1/2-Page Horizontal
1/2-Page Vertical
1/3-Page Vertical
1/3-Page Square
1/4-Page

1/6-Page

1/8-Page

Outside Back Cover
Inside Front Cover
Inside Back Cover

o000 0oodoo

Please call us for black/white rates.

CONTRACT CALCULATION

(FDLI Representative will fill out this section)

Perad standard rate  $
(based on frequency,
color, placement)

Frequency X
(enter number of

insertions)

Premium S
Subtotal S
(multiply subtotal by
frequency)

Discounts: =S
TOTAL S

CONDITIONS

By signing below, | have authorized the purchase of advertising space in the issues indicated above. | have read and agree
to the cancellation/pick-up policies and terms that are detailed in the Update 2008 Media Kit.

Signature Name (Printed)

Title Date

FDLI Representative




